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7.2
billion people on the planet

4.55  
billion own a cellphone

1.75  
billion own a smartphone 

2.5 
billion will own a smartphone by 2017

The rise of mobile job search

of companies do not have 
mobile-optimized career sites
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in 
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80%

1 billion
mobile job searches are 
done each month

43% 
of jobseekers use mobile 
to search for jobs

45% 
search at least once a day

89% 
are likely to search in the 
next 12 months

More than         of tra�c to job search aggregators is mobile

Mobile is 
here to 

stay

Jobseekers have gone mobile…and so should you

72%
      want 

company 
career 
information

70%
      72%

      85%
      57%

      want to 
research 
jobs     

want 
job 
alerts

want to 
apply

would fill 
out an 
entire job 
application

candidates say their perception of a 
company is negatively impacted if its 
career site is not mobile-optimized

of Fortune 500 companies 
o�er mobile apply 5%

ONLYTo speak to our experts, contact                 today.

www.nasrecruitment.com/contact

